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Small shops victory My perfect store On-the-yo snacking

Tesco loses planning battle Trader's £750k refit Ideal for independents

YOUR
SANDWICH
SALES MORE
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Bel UE's Laughing Cow trian-
gles are aimmed at health consclags
snoppers, belng  indiAdually
wrapped which alfers Instant
porilon control,

With X calomes per riangie
and Jess tsan 1 of fat, The Lavgh-
ing Cow Extra Light is growing
26.7 peer cenl in value accord 1Ny
i Migksen

sSuitabie for vegeiarians, one
portion of The Laughing Cow
Light contains 25 calories making
it ldeal for spresding on crackers
for a healthicr sack.

Moodle snacks

Crokden Wionder, has lganched The
Matlon's Moodle, a range of ol
instant noodie enacks

Admed ot men, the sacks are
prepared by powring boiling
wearler ar Lhe pots pnd giving them
a stir

variants include Chicken and
M ushiroom, Beelr & Tomald, Sweet
% Sourand Chip Shop Curry.

Also awailable is pasta snack
The Mations Pazta range which
includes Spaghatii Bolopnese,
Epicy Tomato and Macoromn
Cheesa,

Meat snacks

Bagpged meat snacking peoducts
provide an albernatie Lo traedilian
il savoury snacks accarding to
Jock Link's, the rendy o cat mcal
Er'l-\."ll'.ﬂ-l'lﬂ trand

SNACKS

The company haz appointed
sales, marketing and distributlon
gpecialist Petiy Wood to help drive
i1s groawth in the LB

“Meat snocks offer high umnit
aales value and high cash margin
far retailers,” says Michas Cerup,
Jack Link's Europezn managing
dirgctor, “The pack takes up a
relatively small amount of shell
space and with our selection ol
clipsirips they can offer oo entirehy
incremential sales and margn op-
puriunily.”

Jack Link™s will be supported
by a natlonal PR and marketing
programme throvghowt 208,
focasing on products aunch e
it the LTK thisyean, These inclucke
e warietivs of Beel Jeeky {Onginal
ane Sweel & Hot) aod Beef Steak
Bites TUrmingl and lernyakal Solh
e myaitabie in 75 and 25g pack
Bles.

wichael Ollaran pdded: " YWe
will be focusing on both product
culity pnd convemn encs, ppRinst
the Backdrop of the nation striv-
ing to eat more healthily. Most
corsumers den't realise that the
bt quiality meat snacking prod-
ugls such &8 ours are made from

fender, premium cuts of heef

which are seasaned and deled
It's & simple, natural cooking
process that results In great-tast-
ing products which are high in
protein, bul bow in Pat, colories
and carbobydrates.”

Cereal bars

Kellogg's is supporting Rice Krisp-
les Soquares from April 0. July with
an on-pack promotion across all
mf the Hice Krispies Squares var-
lants — Chewy Marshmallos,
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Totally Chocolatey and Caramel
Choc,

A text and win mechanic will
offer shogpers Lhe opporiinity o
win one of 10 holidoys warth up
to E2500 each plus 105 00KF
vouchérs offaring 4ap olf Rice
Krioples Squares single bars.

The Win o Square-licious
Huolkday promotion is running on
price morked packs

hdika -.H:r'h:ll:'_. sabes director at
Kollogns said: "Consumers see
Rice Krisphes Squares as g lighter
confectionery product and nol &2
a ceresl bar, YWhen it is stocked
with other confectlonery brands
1he results speak for thamselaes,”

According 1o Kellogn's. sales
of Bior Krspics Squanss [oreass
by gver 100 per cent when it is
st kied with other confectionery
brands.

Bice Krispies Squares is the
fustest growlng cereal based
snack brond nthe LE worth more
than £34m aftor growing 68 per
centin the 281 12 months; IRE data
FOVEDLE,

The Win a Square-llcious
Holkdey promotion forms part of
a £5m TV, outdoor and digital
advertizing campalgn for Hice
Krispies Squares in 2000
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entitled "Breath of fnesh ake.”
Comtining the “we know yoi
ks thiEme of the recent Alpen
advertsing campaign with the
promodional copy inlforming con-
sumers that 'we knover you ko
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ity when they see |t

“Mlpan is a well-boved estab.
lizhed brand becadse I tastes
great, not becnuss: of gimmicks.
and in the same way, (18 the great
prizes in the “Dreath of fresh air

REF
Hm

April
New pack designs

Weetnhlx has launched a serses
of four new pack designs,
each leaturing & winning
wheal sculplurs from East
year's Weetablx Wheat Art’
farmars” competition.

Appearing on packs o
Wientatvix bebwenn March nnd
Belaw the Tour designs inclucs
"Manny the manmoth’ tlj-' thie
Cirant family, the 2008 overall
winner, “Teddy Bear” by CL
Mlartlnnd, Tractor and Trail-
er’ by Mark Ekin aind the Col-
lage of West Anglla and ‘Lion’ by
Matthew and Wendy Heal.

Thee cornpetiion sees Weetabix
juin forces with the National
Farmare” Unlan (NFLU) to offer
farmers the chance to win Lp to
£500 by creating wheat bale

B MBSHNCEBCIEES 1851 Y&, VWit
abix has emjoyved a Close relation-
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JACK LINK'S

Beef Jerky

ORIGINAL

ship with British farmers for
niearly 80 vears and putting the
winning designs on pack isa great
way lar ug Lo communicate the
provenance of the prodoct and
demonstrate oar continued sup-
port for British farming.”
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