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ADD SOME ENERGY TO YOUR BOTTOM LINE

S prope A we

500ML ENERGY DRINK
—— NO HALF MEASURES -~
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SNACKS: propouct NEws

io is the all-round solution for nibblers

G &M Pack Foois: B o offefng consumers a chance fo ditch fattening chocolste Bars and tred
ot snicks swith an exciting new cpton that’s good for lunch, suppes insbehwesns and afters

4 part of the companys Clessr Foods range, ks
aanak wiich & good for v on Abe ingde and oot

The io range uniquely selects and conr bines real
Faohs 86 ciader Far snacking, lunching and indulging
—all torhelo woi feel goodg o over without the
=

Healthy, fasty ano axtremely comeenlent - It
axactly what people with Busy likestrles need o
kegp Eherm going.

Clevar Focds 4o nibiée on fora daiy [ift.

Camact: em Pack Foods an 00353 1 811 9468

Another new
snack range
from Craigs

Tasty, healthy snacking
alternative from
Jack Link’s

B afged meal snacking products provide the {asty afternathe 1o
braditional savaury snacks thet many consumers are clamourirg o
o — 25 wed 25 3 meor new prodit stream for retallers -4

That's tha vaw of lack Link's, fhe wards largest ready o cat mest ﬁ ?
snackirg brand, which & lacusng on the LUK s the heart of amajor b8
ELFnpean expansion orowanmme,

The news iolkws e apoointment of sakes, marketing and
chearibufion speciafist Pety Wiod ta spearhsad s growth,

*Pbaat snacks oéfer high unit salkes value and bigh cash margin for retailers, ™ says Michas! lerup, Jack
Lo Euoupseart iearer g divevion. “The cadoy takes up a relathely smal amaunt of shell space and with
o salection of dip sinps, they can affer ar dnfimly incremertad sales and margin oppomunite”

The company wil be running a nationil PR and markeling programme through ot 2010, targeting
poopin who kad an acive lifestde or those who simply want a substantial snack

Jack Linics wiil b {ocusing ifs suppart on producs launches inta tha LUE this year These include teo
vt ey o Bewd Jerky (Criginal and Seeet & Hofkand Beef S1eak B {Crigingl and Toriyaki) Both ae
aafable n 757 and 25 pack smes.

Cotact 01264 345 500 for further Infarmation
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All hail a British
tradition. ..

Senl:ln:l:t; is & British classic.
Estabished In 1945, it ene of the
LIS oidest and modd popudas crisp
brandi, and % proud ba still b= a family-
wwned busness

Seabroak's delcicds cisps have
ahvays been made i Yorkshire and
ane the naturally better crisp thoice
They are cinkhe=tut straight drom tha
patae, coaked in pure sunficwer Gil
and sprinkled with seasali, The crisps
are o WSG-drea and suitable for
yegatarians,

Seabroow, which & allicialy the
tastest-grovang crisp brand in the UE, |5
currantly availabla in 16 flavours — faam
the mone traditonal Sea Salt & Vinegar
aret Cheese & Oinlon, o quirkler British
fawaurites like Beefy ard Cream Chimn
& Chives, B has also recendly introduced
fowr meuthetingling hit B specy flavours
ta fts range — YWasald, 2 Chilk, Mustaid
and Ceierital

Seabrook fwwiacseahronkaripd, com)
crispe are avalable in Al supermarkets
and many independent retaiers and
pubsthroughout the Lk

Ohmee tasted, loved forever,




